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COVID-19 BUSINESS IMPACT SURVEY

Azurite Consulting recently 
surveyed 3,500 Americans1, to 
capture a unique view of COVID-
19’s impact on spending, hiring and 
business decision making

CONTENTS

▪ Executive Summary

▪ Research Methodology

▪ Results & Findings

▪ About Azurite Consulting

1 3,500 Americans and 1,500 additional international respondents from Peak Prosperity between June 18 – July 6, 2020

Azurite Consulting is the leading provider of unique primary research.  We provide 
clients with data they can trust and that exists nowhere else.
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Impact on US Businesses - Executive Summary
American businesses expect a long, ’L shaped’ recovery, lasting beyond 2022 and are actively calibrating for a slow return

▪ Business Decision Makers are forecasting at least two years of recovery - it will take much longer to achieve December 2019 business profitability.

▪ Businesses continue to recalibrate through extensive layoffs and spending cuts. Changes will be permanent - 68% of executives believe that fewer employees will be 
needed and 25% believe that prolonged Covid-19 conditions will result in unsustainable economics for their business.

▪ Strong view that more layoffs & furloughs will be required before September 2020 with 19% of businesses expecting to reduce employee counts - with limited scope 
for rehiring.  66% of business decision makers expect additional expense cuts beyond those already undertaken to date.

▪ Tightened spending is cascading through supply chains with substantial reporting of delays in supplier payments (50% in tourism and travel) and renegotiated debt (47% 
in F&B) – this is across industries and trickling into professional services, industrials and manufacturing.

▪ The balance of cutbacks varies significantly by industry, at their highest in Food & Beverage at 81%, middling in professional services at 41% and lowest in financial 
services and accounting at 14%, resulting in exacerbated distress across the economy.

American workers expect significant enduring changes to work and living arrangements, already more severely felt by the 35% 
who have experienced job loss or hours cut backs

▪ Americans expect to be working from home more in the future and in turn plan to leave cities.  This is supported by technology adoption, efficiency gains, and lifestyle 
improvements, for many, resulting from shifting working norms under Covid-19.

▪ However, the eventual change in work-life conditions and location is far from settled with 59% business executives forecasting that full-time ‘work from home’ will not 
be the norm in the future.  However, businesses and workers already anticipate substantial change with 55% of business expecting to reduce urban office space footprint 
within the next two years and 36% of American workers expecting to shift from urban to suburban or rural homes.

Recovery and the return to onsite work, daily and leisure activities are marked by resistance, until at least trustworthy hygiene 

protocols are in place - overwhelmingly this means mandatory face mask usage

▪ The return to office work will look substantially different with 56% of office working looking for mandatory mask use, 54% wanting high risk employees to work remotely 
and 36% seeking reduction in the number of employees in a space at any time.

▪ Americans are even less willing to return to leisure and personal activities versus the same survey in April 2020 with more Americans reporting they will be even slower 
to return to daily activities ranging from restaurants to gyms to hotels and the cinema.

▪ Given the importance of mask-wearing for many customers and workers businesses will be forced to grapple with acceptable and trustworthy protocols, as well as the 
politicization of this matter, with 80% of likely Biden voters wearing a mask at all times out of the home, contrasted with 41% of likely Trump voters.
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Research Methodology & Additional Data

Survey

The survey is composed of 6 sections with a screening and demographic section at

the beginning and end, respectively. Logic was built into the survey to optimize the

user experience. This logic allowed the survey to cover over 100 questions, and

ensure respondents only saw questions relevant to them:

▪ No single respondent saw all sections of the 100-question survey. Sections

were randomly delivered to each respondent who saw a maximum of 3

sections.

▪ Certain sections were prioritized to individuals that met specific screening

criteria (e.g. the SMB / Executive section was only shown to and prioritized for

relevant individuals)

▪ Question-level logic ensured respondents only saw relevant questions.

▪ The survey was open for responses from June 18, 2020 – July 6, 2020

Respondent Pool

The Peak Prosperity audience is a highly engaged community of individuals actively

seeking information about resilience during uncertain times -- especially focused on

health, finance, energy, the environment and the economy as a whole.

Contact

While the data included here represents the Total Respondent pool only, 

we are able to create ‘subcuts’ of the data. If you are interested in 

obtaining the raw data, or any subcuts of the data, please contact Azurite 

Consulting via their homepage www.azuriteconsulting.com or by 

emailing surveydata@azuriteconsulting.com

Examples of Subcuts include:

Demographics

▪ Age

▪ State / Location

▪ Income

▪ Employment status

▪ Industry

▪ ‘At-Risk’ (Self-

described)

Voting

▪ 2016 Vote

▪ 2020 Forecast Vote

▪ Political View

▪ Political Affiliation

Business

▪ Management / SMB 

Owners

▪ Decision Makers

▪ Team Managers

http://www.azuriteconsulting.com/
mailto:surveydata@azuriteconsulting.com
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Peak Prosperity helps consumers and businesses prepare for 

the future & create a world worth inheriting

▪ Regular analysis of the major developing trends in the Economy, 
Energy & the Environment that are most like to impact our way of life

▪ Solutions and new models for building a more sustainable future

▪ A global community engaged in online idea-exchange and real-world 
collaboration

▪ 1 million+ monthly site visits; 360,000 YouTube subscribers
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ABOUT AZURITE CONSULTING

Azurite Consulting is the 
leading provider of unique 
primary research.  We provide 
clients with data they can trust 
and that exists nowhere else.

We consistently deliver trusted & reliable,  
high-volumes of data and respondents

We’ve delivered hundreds of projects 
with a 100% client track record

We are a team with real management  
depth and diligence experience

We build datasets for clients  
that exist nowhere else

We are obsessed with delivering quality,  
precision and action-oriented intelligence

We never 'buy-in' respondents, use  
panels or tap expert networks



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

DISCLAIMER

The information contained herein has been provided by Azurite Consulting Inc. for information purposes only.  This information does not constitute legal, 

professional or commercial advice.  While every care has been taken to ensure that the content is useful and accurate, Azurite Consulting Inc. gives no 

guarantees, undertakings or warranties in this regard, and does not accept any legal liability or responsibility for the content or the accuracy of the 

information so provided, or, for any loss or damage caused arising directly or indirectly in connection with reliance on the use of such information.  Any 

errors or omissions brought to the attention of Azurite Consulting Inc. will be corrected as soon as possible.

Any views, opinions and guidance set out in this document are provided for information purposes only, and do not purport to be legal and/or 

professional advice or a definitive interpretation of any law.  Anyone contemplating action in respect of matters set out in this document should obtain 

advice from a suitably qualified professional adviser based on their unique requirements.

Azurite Consulting Inc. does not make any warranty, express or implied, including warranties of merchantability and fitness for a particular purpose, nor 

does it assume any legal liability or responsibility for the accuracy, completeness, or usefulness of any information, apparatus, product, or process 

disclosed, nor does it represent that its use would not infringe privately owned rights.

Azurite Consulting Inc. have based this report on information received or obtained from survey respondents, on the basis that such information is 

accurate and, where it is represented as such, complete.  The information contained in this report has not been subject to an audit.
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Covid-19 Impact on 
US Business
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American businesses continue to expect a long, ’L shaped’ recovery, 
lasting beyond 2022 and are actively calibrating for a slow return

Question: [Employees, managers, owners or executives in a company or small business] Thinking about your industry, how would you rate the business conditions and 
profitability at each of the following times?
1  Change measured as the improved sentiment between April 2020 Azurite Survey and now at the July 2022 (this survey) and April 2022 (previous survey) timestamp

Expected Business Conditions and Profitability Over Time by Industry

… it will be critical to measure changing sentiment over time

Real Estate

Food, Beverage, Restaurants

Healthcare / Pharmaceuticals

Tech, Media, Telco

Professional Services

Construction and Engineering

Financial Services and Accounting

Manufacturing, Aerospace, and Automotive

O&G Related / Mining / Natural Resources

Retail & CPG

Tourism, Travel, and Leisure

Transportation / Logistics

Education

Real Estate

Food, Beverage, Restaurants

Tech, Media, Telco

Professional Services

Healthcare / Pharmaceuticals

Financial Services and Accounting

Manufacturing, Aero and Auto

O&G / Mining / Natural Resources

Construction and Engineering

Retail & CPG

Tourism, Travel, and Leisure

Transportation / Logistics

Education

Change in 
sentiment from 
April 2020 
Azurite Survey 

/         ~5% increments
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The employment outlook remains bleak with continued SMB 
closures forecast and less need for employees in the future

Question: [Executive and SMB Owners] After the US emerges from COVID-19, how do you think companies will change the number of employees they require to 
operate at pre-COVID-19 levels? Please complete the following sentence.
1:  Washington Post: Small business used to define America’s economy. The pandemic could change that forever. May 12, 2020

After the US emerges from Covid-19, 68% of American c-suite 
executives and SMB owners believe companies will hire fewer 
employees to perform the same work as before Covid-19

More Employees

Fewer Employees

Same # of Employees 28%

5%

68%

Very similar findings to April 
survey – Sentiment remains 
the same – companies will hire 
fewer employees after the 
pandemic

25%

75%

Of the SMBs still operating today, 25% believe they will not be in 
business if Social Distancing remains in place for another 6 months

34% of SMBs surveyed in the 
April did not expect to remain 
in business for more than 6 
months if social distancing 
remained in place – this 
reduction likely captures the 
thousands of business closures 
which have already occured1
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Re-hiring after the pandemic will vary greatly by industry

Question: [Employees, managers, owners or executives in a company or small business] After the US emerges from COVID-19, how do you think companies will 
change the number of employees they require to operate at pre-COVID-19 levels?

Industries where professionals expect FEWER employees in the future to 
complete the same volume of work as pre Covid-19

60%

Healthcare / Pharmaceuticals

Transportation / Logistics

Construction and Engineering 67%

Real Estate

81%

O&G / Mining / Natural Resources

Tourism, Travel, and Leisure

Food, Beverage, Restaurants

63%

64%

68% = Average

(July 2020 Azurite Survey)

60%

72%

Education 50%

Tech, Media, Telco

69%

74%

Manufacturing, Aero and Auto 64%

69%Professional Services

Retail & CPG

89%

Financial Services and Accounting

More Financial Services and Retail 
respondents indicated that FEWER 
employees will be needed after the 
pandemic – as compared to the April 
2020 Azurite Survey

Change in sentiment 
compared to April 2020 
Azurite Survey 

/         ~5% increments

Similar findings to April  
2020 Azurite Survey – Food, 
Beverage, Restaurants 
continue indicate the need 
for FEWER employees 
needed after the pandemic

70% = Average
(April 2020 Azurite Survey)

Less Tourism and Healthcare respondents 
indicated that fewer employees will be 
needed after the pandemic – as compared 
to April 2020 Azurite Survey,
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Change since
April Survey1

17%

8%

13%

5%

1%

19%

-9%

-2%

-16%

-2%

2%

8%

-4%

-4%

On average, 35% of workers have suffered job losses or hours 
cut backs – lost skills and capacity will prolong recovery
Cutbacks by industry

11%

33%

Education

28%42%

2%

9%

12%

11%

Tech, Media, Telco

Food, Beverage, Restaurants

Tourism, Travel, and Leisure 23%

20%24%

4%

5%

12%

19%

Real Estate

Retail & CPG

26%13%

5%

4%Healthcare / Pharmaceuticals

17%6%

4%

Transportation / Logistics

Furloughed Reduced Working Hours

7%

20%18%

National Average

29%

5%

8%Professional Services

25%4%

71%

24%9%2%Construction and Engineering

11%

19%

18%Manufacturing, Aerospace, and Automotive

7%

14%2%

39%

O&G Related / Mining / Natural Resources

10%2%Financial Services and Accounting

Laid off

81%

56%

43%

4%

42%

41%

36%

35%

35%

24%

21%

14%

43%

While the National Average has not 
changed significantly,  Construction 
& Engineering have improved since 
the April 2020 Azurite Survey 

Layoffs and furloughs increased 
significantly in Education, Retail and 
Food & Beverage since the April 2020 
Azurite Survey 

Question: [Employed prior to Covid-19] Over the last 3-4 months, have you been laid-off, furloughed, or been working reduced hours, at all, as a result of COVID-19? 
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While businesses have already cut back significantly, additional 
lay-offs and furloughs are expected before September

Question: [Employees, managers, owners or executives in a company or small business] Has your company taken any of the following actions in response to COVID-19?
Question: [Employees, managers, owners or executives in a company or small business] Which departments do you believe will receive the largest number of lay-offs 
and furloughs from June through September? 

Delayed payments

Cut or reduced expenses

15%

Details on the following slide

Reduced employee wages / salaries

Reduced benefits

Taken no cost savings action

Reduced dividend payments to shareholders

Reduced executive, leadership or owner salary

Furloughed employees

Laid-off employees

28%

Renegotiating debt terms and covenants

Deferred payroll taxes

21%

55%

26%

22%

16%

13%

6%

6%

5%

72% of companies 
have cut expenses

35%

31%

29%

21%

17%

Administration / Facility maintenance

Sales / Business Development

Operations and Maintenance

Marketing

Customer Support / Customer Service

Cost saving actions undertaken by companies through July 2020

Top 5 departments where layoffs will occur

Share of businesses 
expecting to lay off or 
furlough additional 
employees before 
September 2020

19%
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Spending cut contagion has already cascaded through value 
chains and crossed industry lines…

Cut or reduced expenses Delayed supplier payments

Percent of companies indicating expense cuts by industry

Renegotiated Debts

Question: [Executives and Business Decision Makers] Has your company taken any of the following actions in response to COVID-19? i.e. sum does not 
equal 100%)

Cascading effects to other industries

Retail & CPG

Food, Beverage, Restaurants

Real Estate

Manufacturing, Aerospace, and Automotive

Tourism, Travel, and Leisure

Professional Services

Healthcare / Pharmaceuticals

Tech, Media, Telco

Financial Services and Accounting

Transportation / Logistics

O&G Related / Mining / Natural Resources

Construction and Engineering

87%

34%

75%

69%

64%

62%

50%

50%

50%

50%

49%

47%

5%

23%

0%

13%

47%

15%

50%

18%

22%

14%

11%

10%

20%

18%

47%

35%

8%

15%

0%

21%

13%

16%

3%

11%

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments
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In addition to cuts already undertaken, 66% of business 
decision makers expect additional expense cuts ahead

Question: [C-Suite / BDMs / SMB Owners (Excluding Gov)] As a result of COVID-19, has your company delayed payments for or reduced any of the following expenses? 
Question: [C-Suite / BDMs / SMB Owners (Excluding Gov)] Do you believe your company will make spending cuts sometime in the next 6 months?

Charitable donations

Employee entertainment and meals

IT Hardware

Employee benefits

Other

Marketing and advertising

Office / workspace supplies

Contractor spend

9%

Coaching and training programs

Utilities

Software licenses

Large capital purchases

Real Estate

43%

40%

33%

32%

26%

13%

24%

20%

16%

6%

16%

13%

13%

9%

Business travel

Insurance

Examples:

▪ Hiring freeze

▪ Decrease new 

hire salaries

▪ Reducing facilities

66%34%

Additional
cuts expected

No additional
cuts expected

Expense cuts undertaken by companies through July 2020
66% of business decision makers expect 
additional expense cuts over the next 6 months
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Question: [C-Suite / BDMs / SMB Owners (Excluding Gov)] Do you believe your company will make spending cuts sometime in the next 6 months?
Question: [C-Suite / BDMs / SMB Owners (Excluding Gov)] How do you believe your company’s spend in each of the following areas in the second half of 2020 will compare to 
the second half of 2019? 

Large capital purchases

Business travel

Employee entertainment and meals

Contractor Spend

Employee training 13%

Office supplies and consumables

Marketing and advertising

IT Hardware

Charitable donations

Software licenses

Real Estate

Utilities

5%Insurance

17%

Employee benefits

29%

14%

28%

21%

17%

12%

10%

9%

5%

7%

6%

% of companies expecting additional expense cuts before December 2020 Expected magnitude additional expense cuts

… additional expenses cuts are expected across all areas of 
business spend
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Behavioral shifts as a 
result of the pandemic
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Technology is proving efficient and improving lifestyle, but 
managers are less inclined to agree – what impact will this have?

ALL Questions: [All employed office workers] 
Question: Over the past three months, how effective have virtual conferencing tools like Zoom been for facilitating meetings that under normal circumstances you would have in-
person? The digital tools I have used the past 3 months for work have made me much more efficient at my job than I was before. My company is investing in digital tools to reduce 
the total number of employees required to complete work tasks
Question: [Employed office workers, excluding Government] Do you find working from home more efficient or less efficient than working in an office or your normal place of work?
Question: [Employed office workers, excluding Government] How is your work life balance today compared to before COVID-19? 

82%

60%

37%29%

82% of office workers find virtual 
conferencing tools to be effective 
alternatives to in-person meetings

60% of office workers indicated 
that digital tools made them 
more efficient at their jobs

37% of office workers indicated 
they have a better work life 
balance now… while 29% do not

34%

32%

43%

50%

Managers

Employees

32%

23%

39%

39%

Managers

Employees

Managers are 
finding it slightly 
less efficient to 
work from home 
when compared to 
employees

Some Managers have 
found that work-life 
balance is worse

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

… these differences will likely have an impact on the 
magnitude of post-pandemic work-from-home policies…

Less efficient

at home

More efficient

at home

Worse work-

life balance

Better work-

life balance
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15%

10%

33%

26%

18%

18%

10%

20%

18%

41%

59%

50%

49%

36%

27%

23%

20%

18%

Financial Services and Accounting

Food, Beverage, Restaurants

All Industries

Construction and Engineering

Professional Services

Manufacturing, Aerospace, Automotive

Tourism, Travel Leisure

Education

O&G Related / Mining / Natural Resources

49% of respondents believe workflow automation 
will likely lead to further job cuts in the future

49%

31%

20%

Will not lead to 
further cutsWill lead to

Further cuts

Neutral

Businesses are investing in workflow automation software –
which will likely lead to further job cuts in the future
41% of companies plan to spend MORE on workflow and 
business process automation in the next year

21%

15%

56%

38%

More than 1,000 Employees

Less than 1,000 Employees

Question: [C-Suite / BDMs / SMB Owners (Excluding Gov)] How do you anticipate your company’s overall spend on workflow and business process automation software 
will change over the next year? 
Question: [All employed office workers] My company is investing in digital tools to reduce the total number of employees required to complete work tasks

Larger companies are investing more heavily in workflow automation software…

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

20%

35%

56%

43%

More than 1,000 Employees

Less than 1,000 Employees

… and office workers at larger companies believe 
they are more at risk to lose their jobs because of 
these investments in workflow automation software

Decreasing spend Increasing spend

Will not lead

to job cuts

Will lead to

further cuts
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While working more from home will likely become a norm, the 
future mix of office vs. home is yet to be settled

All Questions: [Employed office workers, excluding Government] 
Question: How did your company handle work from home for most employees prior to COVID-19?
Question: In the future, how likely is your company to permanently allow its employees to work full-time from home to where they rarely have to go into the office?
Question: Going forward and not taking your company's policies into account, how often would you prefer to work from home?

BEFORE
the pandemic

FUTURE
expectations

FUTURE
preferences

58%

21%

22%

Part Time at Home

Full Time at Home

All Office 

Workers

Full Time in Office

13% 11%

55%

40%

32%

48%

Manager’s 

Wish

Employee’s 

Wish

36% 42%

59% 45%

13%
5%

Manager’s 

View

Employee’s 

View

Past working 

norms

Preference varies 

between managers 

and employees 

driven by efficiency 

and work-life 

balance
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Many companies, especially those located in major cities, are 
already considering and planning to move out of the city

54%

38%

28%

26%

Major Downtowns

(e.g. NYC, SF, Chicago, LAX)

Urban Surrounds

(i.e. within 10mi of a city center)

Secondary Downtowns

(e.g. Denver, Cincinnati, Austin)

Suburban Offices

Rural Offices 6%

% of companies indicating strong intent to decrease their 
office footprints in the next 2 years

55%

25%

12%

46%

17%

Company will 
relocate from Major 
to Secondary cities

Company will reduce 
office space in urban 
areas within 2 years

Company will relocate 
to urban surroundings

n/a

Question: [C-Suite / BDM / SMB Owner Office Workers] How likely is your company to do the following within the next 2-3 years? 

Relocation expectations for companies with 
offices in major or secondary  downtowns

L
o
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n
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>$150k

>$150k

<$150k

<$150k

Urban

Suburban

Urban

Current 
Primary 
Residence

Suburban

Rural

Urban

Suburban

Rural

96%

28%

25%

70%

61%

11%

2%

2%

1%

Residence 
after Move

Rent

Rent

Rent

Rent

Own

Own

Own

Own

35%

23%

15%

7%

37%

15%

15%

10%

Question: [All] How likely are you to undertake each of the following activities within the next 2-3 years?

The pandemic is also causing Americans, across all walks of 
life, to accelerate a move out of the city

Household 
Income 

Current Primary 
Residence

Likely to buy a 
second home

Urban & Suburban 

Americans who rent 

their primary 

residence are 

significantly more 

likely to buy a second 

home to cope with the 

pandemic
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Returning to the office will be complex:  1 in 4 office workers would 
quit if asked to return too soon, 70% see public transport as unsafe

1 in 4 office workers are likely to quit if asked 
to return to the office before September 2020

Question: [Employed office workers, excluding Government] How likely are you to quit your job if your employer requires you to work in an office for all your working hours 
beginning on September 1st, 2020?
Question: [Various sub cuts] Thinking about as companies reopen over the coming months, how safe do you think it is to take public transportation to work? Please answer on 
a scale of 1 to 7 where 1 is perfectly safe and 7 is extremely dangerous.

Managers Employees

Likely
to quit

17%70%

While 70% of Americans indicated that taking public transport 
to work is unsafe due to the pandemic

Americans

Office Workers

Non Office Workers

2020 Trump voters

2020 Biden voters

Not safe to use 

public transport

Safe to use

public transport

15%

19%

73%

65%

22%

6%

61%

84%

21%

26%



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

To foster a safe return, office workers want face masks and 
investment in better hygiene before they return
Measures office workers see as critical for safety to return to work

Question: [Employed office workers, excluding Government] What do you believe is needed most to keep employees at your company safe when returning to the office? 

9%

Purchase/lease additional workspace

Open all windows

Spread desks to be six feet apart

Reduce # of employees in office at a given time

4%

Mandatory face masks

High risk employees work remotely

29%

Hand sanitizer and disinfectant on all desks

15%

Clearly communicate & discuss measures be taken

Place HEPA filters throughout the office

After hour deep sanitization including air-based approach

Employee rotation schedule

Weekly COVID-19 tests for employees

Require daily temperature checks

8%

Install plastic panel separators between desks

Spread workers across longer working hours in office

Close employee dining areas 6%

11%

Restricted restroom capacity

42%

Convert all floorspace into additional desk space

3%

5%

54%

Signed “not sick’ waivers punishable by fines

56%

36%

36%

29%

24%

18%

16%

5%



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Politics and pandemic risk are mixing with school re-openings 
which will impact parents’ ability to work from home

35%

52%

42%

43%

15%

28%

Intend to vote for
Trump in 2020

Intend to vote for
3rd Party Candidate

in 2020

Intend to vote for
Biden in 2020

Question: [Parents with children aged 6 to 18] How much do you agree or disagree with the following statement: Primary and secondary schools should open for 
students and begin classes according to their normal schedule in the fall.
Question: [Parents with children that play community sport] Assuming school and community sports are not cancelled, how likely are you to allow your children to 
participate in sports in the fall in the absence of a vaccine or treatment for COVID-19? 

25%

59%

36%

47%

17%

38%

39%

42%

44%

25%

34%

31%

Urban

Suburban

Rural

Should schools resume in September 2020?
Will you let your child participate in 
school sports in September?

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Schools
should NOT

resume

Schools
SHOULD
resume

Schools
should NOT

resume

Schools
SHOULD
resume

WILL NOT let 
my child

participate

WILL let
my child
participate



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Daycare and schools can take a range of actions which may 
make parents more willing to consider return to school

Question: [Parents with children 5 or under and plan to send them back to daycare] Which of the following COVID-19 safety precautions, unless implemented, will 
cause you to stop sending your child to their daycare center? 
Question: [Parents with children aged 6 to 18] Which of the following would you like to see happen in primary / secondary schools to make you feel more 
comfortable with sending your children back to school in the fall? 

Install HEPA filters in every classroom

Schedule more activities outside

Reduce number of children classrooms

Enforce stricter sick policies

Increased sanitation of toys & surfaces

Require temperature checks for children

Sanitize at night with an air-based approach

Increase scheduled hand washing

29%

Teachers must wear masks

Teachers must take COVID-19 tests before school

Children must have snacks & meals 6 feet apart

Reduce the number of toys & playtime objects

Separate cribs / beds to be six feet apart

I don’t think any changes are needed

49%

25%

46%

46%

17%

38%

37%

32%

29%

20%

15%

9%

5%

Parents with young children in daycare – top 3 actions Parents with children in primary and secondary school – top 3 actions

Daily sanitation that includes an air-based approach

Require temperature checks for students

Require students to wear masks

Reduce number of students allowed in classrooms

Require handwashing between classes

Require teachers and staff to wear masks

10%

Enforce stricter sick policies

Alternate in-school and distance learning

Reduce schedules / days in school

Mandatory teachers & staff must COVID-19 tests

Students must take weekly COVID-19 tests

Restrict close-contact activities during recess

8%

Students must have meals 6 feet apart

5%

Shorten school terms

Cancel physical education

I don’t think changes are required

30%

21%

20%

19%

19%

10%

10%

4%

4%

3%

2%

1%

33%



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Daily behaviors 
impacting the economy
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An effective Federal Government could support the recovery 
through investment in areas with broad alignment across 
Americans

Question: [All] Thinking about the significant Federal Government spending in response to COVID-19, which spending options do you believe will be most impactful to support 
recovery and help the country emerge stronger? (Select up to three)               NOTE:  Data normalized to population for Americans

45%

42%

36%

33%

22%

20%

19%

12%State and local initiatives

The Federal Government should not spend to support recovery

Provide funding to state / local gov’ts facing budget short-falls

Develop public works / infrastructure / employment programs

Invest in climate change / transitioning to renewable energy

Provide economic assistance to individuals who have lost jobs

Fund businesses in need or facing bankruptcy

Develop COVID-19 Vaccine or symptom mitigation treatments

Increase access to college and university education

Transition healthcare towards universal / single payer

4%

6%

43%

44%

27%

33%

16%

3%

6%

18%

2%

3%

46%

41%

40%

49%

31%

28%

5%

12%

9%

1%

Americans

Trump
2020 
voters

Biden
2020 
voters

43%

42%

36%

34%

3%

4%

16%

8%

12%

3%

45%

42%

37%

53%

31%

32%

12%

3%

0%

8%

35%

34%

26%

22%

22%

6%

2%

9%

17%

6%

46%

46%

31%

27%

21%

7%

14%

18%

5%

15%

Republican Democrat Libertarian Independent

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments
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Recovery timelines will be driven by American’s willingness to 
fully recommence activities

4%

7%

11%

12%

18%

16%

18%

20%

11%

20%

19%

24%

18%

18%

20%

14%

17%

17%

15%

15%

17%

19%

19%

17%

16%

18%

17%

12%

15%

14%

14%

10%

74%

55%

44%

44%

33%

32%

26%

25%

33%

19%

20%

21%

20%

19%

16%

23%

5%

20%

29%

29%

31%

33%

36%

38%

39%

43%

44%

44%

47%

49%

50%

53%

Overnight at a hotel for leisure

Fly internationally

Visit a theme park/museum/aquarium

Overnight at a hotel for business

Go camping

Go to a barbershop / hair salon

Attend a House of Worship

Go to a sit-down restaurant / bar

Fly domestically for leisure

Fly domestically for business

Workout at a gym / fitness center

Take public transit / train

Attend the movies/theatre/opera/concert

Visit a casino

Attend a Major or College sporting event

Attend a political rally

How long will people wait before recommencing….

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?

Less than month

6+ months

Wait for a vaccine or treatment1- 5 months



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

44%

44%

33%

32%

33%

26%

25%

21%

20%

19%

20%

19%

16%

29%

29%

31%

33%

39%

36%

38%

44%

44%

43%

47%

49%

50%

Attend a House of Worship

Workout at a gym / fitness center

Go to a sit-down restaurant / bar

Fly domestically for leisure

Overnight at a hotel for leisure

Overnight at a hotel for business

Fly domestically for business

Fly internationally

Visit a theme park/museum/aquarium

Take public transit / train

Attend the movies/theatre/opera/concert

Visit a casino

Attend a Major or College sporting event

However, since 
the April 2020 
Azurite Survey, 
Americans have 
become less 
willing to return 
to basic 
activities

July 2020 Azurite Survey 

April 2020 Azurite Survey 

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [ALL] (April) If no treatment or vaccine is available to treat COVID-19 when social distancing ends, how long after social distancing ends, will you wait 
before participating in each of the following activities?

Recommence next month
Wait for a treatment or 
vaccine to recommence



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

…willingness will depend on business’ ability to ensure customers 
feel safe – masks and better sanitization will play a big role

Question: [ALL] Which of the following measures would you require businesses to implement at a minimum to participate in the following activities in the absence of a vaccine 
or treatment for COVID-19? Blank cells indicate the answer wasn’t offered with respective activity

Gym Hotel
Cinema, 
Theaters

Plane Restaurants Sports Event Cruises

Improve sanitation between customer visits 64% 42% 46%

Sanitize between customers with an air-based approach 53% 39% 61% 35% 42%

Require all staff to wear masks 42% 39% 27% 61% 35%

Customers must wear masks 31% 40% 60% 19% 39%

Customers must stay 6 feet apart when on site 35% 33% 53% 23%

Offer hand sanitizer and masks upon entry 39% 25% 31% 31% 21% 37% 34%

Communicate safety measures being 34% 29% 27% 23% 25% 35% 27%

Reduce capacity by at least 33-50% 46% 9% 26% 43% 23% 15%

Use HEPA filters 25% 25% 49% 12% 18%

Improve ventilation 31% 7%

Require temperature checks to enter 20% 12% 15% 25% 12% 26% 11%

Move activity outside (when possible) 5% 6% 39%

Offer full refundable when beyond 50% capacity 3% 14% 21% 10% 11%

Employees must take COVID-19 tests regularly 12% 8% 9% 13% 15% 8% 11%

Close / cancel ancillary products or services 11% 7% 4% 8% 4% 2%

Mandatory punishable waivers if sick with COVID-19 5% 5% 5% 6% 1% 6% 5%

Limit / Close public bathrooms 2% 1% 4%

Other business specific important relevant activities 17% 22% 11% 14% 25%

Willing to return without any new safety measures 19% 13% 19% 11% 15% 20% 15%

% of respondents indicating a measure is 
‘top 3’ to return



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Travel & Tourism will be particularly hard hit, as many Americans 
will wait for a vaccine before getting back on the move

Question: [All] Between 2015 and the end of 2019, how many overnight cruises have you gone on in total?; Question: [Cruisers] When social distancing is lifted, if 
there is no treatment or vaccine to treat COVID-19, how long will you wait before you do take another overnight cruise?; Question: [Cruisers] Now, imagine that 
some form of vaccine or treatment became available which helps limit the symptoms of COVID-19. How long after the treatment first became available would you 
wait before taking another overnight cruise?

14%
22%

21%

19%

35%

43%

29%

15%

Return within
the next year

1-2 cruise 
ship

Never again
return to cruising

3 or more
(‘Avid’)

Wait for a vaccine
before returning

Return after a year
but before a vaccine

# of cruises taken in last 4 years

… and 84% of avid 

cruisers require changes 

to business operations 

before returning

15% of avid cruisers indicate they 

will never return to cruising

33%
of Americans who stayed in a hotel in 2019, 

will wait for a vaccine before their next 

business stay – 31% for leisure overnights

44%
of Americans who took an international flight 

in 2019, will wait for a vaccine before their next 

international flight…

38%
of American Domestic flyers will wait for 

their next flight for leisure, 36% for 

business trips

Increase sanitization

of common areas

Communicate

safety plans

Willing to cruise

without measures

Close all pools 

onboard

43%

34%

16%

0%

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Up from 36% in 
the April 2020 
Azurite Survey

Up from 30% in 
the April 2020 
Azurite Survey

Up from 26% in 
the April 2020 
Azurite Survey



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Americans are going to be slower than previously indicated at 
returning to their leisurely pastime activities

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?

49%
of individuals who went to a casino in 2019, won’t go again 

until there is a vaccine

60%
of ‘At Risk’ individuals who went to a theme park in 2019, 

won’t go again until there is a vaccine

Return before
vaccine release

Return after
vaccine release

At Risk Sports Fans

Not-at-Risk Sports Fans

50%
of American sports fans will not attend a professional 

or college game until after a vaccine is released

47%
Of individuals will wait for a vaccine to be available before 

returning to the movies, theatre, opera, or a concert

75%
of Americans are willing to go to 

the barber shop or hairdresser 

within the next 6 months

53%
of Americans are willing to go 

back to the gym or fitness center 

within the next 6 months

63%
of Americans are willing to 

attend a place of worship within 

the next 6 months

Increased 5% from 
the April 2020 
Azurite Survey

Up from 41% in the 
April 2020 Azurite 
Survey

Up from 44% in the 
April 2020 Azurite 
survey

Down from 64% in 
the April 2020 
Azurite Survey

65%

38%

35%

62%



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segmentsSOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Restaurants: while Not at Risk individuals indicate willingness to return 
soon, measures are required to ensure they sit down for a meal 

29%
Of individuals will wait for a vaccine 

before returning to a sit down restaurant

41%

31%

48%

24%

Return within 1 month

Wait for a vaccine

or treatment

Total Income - Less than $100k Total Income - More than $100k

33%

44%

64%

16%

Return within 1 month

Wait for a vaccine

or treatment

At Risk Not at Risk

85%
of individuals want to see multiple measures 
implemented before returning to restaurants

61%

53%

46%

39%

25%

15%

Require all staff to wear masks

Set tables six feet apart

Communicate safety measures being taken

Improve all around sanitation

Provide outdoor seating

Willing to attend without any measures

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

… more measures can be 

found within the detailed 

activity results

Up from 24% in the April 
2020 Azurite survey



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Given the importance of mask-wearing for customers and 
employees, business will be forced to grapple with politics

75% of Americans believe it is important 
for leaders to wear a face mask in public… 75%

Americans

98%

Biden 
Voters

45% Trump 
Voters

… 96% of Biden 2020 voters wear face masks the majority of the 
time when in public as compared to Trump 2020 voters at 62%

80%

41%

16%

21% 10% 27%

Usually Never /

Seldom

1%

3%

Half the

time
Always

Question: [All] In your opinion, how important is it for presidents, prime ministers, governors, mayors and other leaders to wear a facemask in public places?   NOTE: Data normalized for ‘Americans’
Question: [All] How often do you wear a face mask when you go out in public areas?

6% 5% 19%

51%

1% 2%
14%

83%

Stop wearing 

in August

In September After September Unimaginable not 

wearing it in the 

foreseeable future

Trump

Voters

Biden

Voters

…and most Americans don’t expect to 
stop wearing face mask anytime soon

Biden 2020 voters

Trump 2020 voters

SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments
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Consumers continue to cut back as well – creating the risk of a 
downward spiral unless mitigating actions are taken

Question: [All] As a result of COVID-19 have you taken any of the following actions to save money?
Question: [All] Do you plan to take additional actions to save money over the next 6 months as a result of COVID-19?

52%

43%

35%

27%

26%

20%

19%

12%

11%

9%

8%

6%

5%

5%

4%

3%

Reduced how much you eat / buy less meat

Postponed larger purchases

Driven your car less

Planted a garden

Cancelled a vacation / trip

Postponed home improvement projects

No change in spending behavior

Cancelled gym or other fitness memberships

Cancelled or downgraded cable TV or Internet

Cancelled online video streaming services

Deferred rent or home mortgage payment

Cancelled newspaper or magazine subscriptions

Deferred other debt payments

Reduced voluntary contributions to your 401k

Reduced cell phone usage

Cancelled music streaming services

75% of Americans have changed their spending behavior with 
those aged under 65 taking more action

And over the next 6 months 43% of 
Americans plan to cut back even more

2%

7%

5%

5%

6%

2%

6%

3%

2%

2%

1%

1%

2%

1%

10%

57%

Change since
April Survey1

~

~

~

~

~

~

~

< 5%

5-10%

>10%
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People are moving away from fashion and cosmetics and 
purchasing more for health, outdoors and alcohol

Question: [All] As a result of COVID-19, are you purchasing more or less of each of item listed compared to an average month in 2019? 

Buying behavior by category measured

34% 33%
28%

22% 22% 18%
13%

8% 5%

30% 26%

12%

6% 7%
5%

6%

-7% -7% -8% -7% -8% -6%
-17% -19%

-11% -8%
-12% -16%

-8%
-16%

-24%

-35%

Books and 
magazines

-2%-3%

1%

Vitamins and 
dietary 

supplements

1%

Camping / 
Outdoors 

equipment

-3%

Gardening 
supplies 

and related 
equipment

-4%

DIY home 
renovation 
materials

Alcohol

2%

Digital TV / 
Streaming 

/ videos

Cigarettes

4%

Cosmetics / 
Beauty / Hair 
care products

Clothing, 
footwear, 
or fashion 
products

Bought twice as much or even more

Bought half as much or even less

Bought slightly less

Bought slightly more
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Millennials are driving purchases in certain categories

Question: [All] As a result of COVID-19, are you purchasing more or less of each of item listed compared to an average month in 2019? 

Millennials have increased their purchases across a range of spend categories
% of respondents indicating an increase in spend

76% 78%

50%

32% 31%

36%

25%
29%

11% 11%
9%

63%
58%

39%

28% 28%

22%
18%

14%
16%

5% 5%

DIY home 
renovation 
materials

Gardening 
supplies 

and related 
equipment

AlcoholVitamins and 
dietary 

supplements

Books and 
magazines

Board gamesCamping / 
Outdoors 

equipment

Cigarettes Digital TV / 
Streaming 

/ videos

Clothing, 
footwear, 
or fashion 
products

Cosmetics 
/ Beauty / 
Hair care 
products

Millennials
(22-37 years old)

Non-Millennials 
(Over 37 years old)
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Many people are taking the time to learn new skills and play 
with their children, while forgoing local day trips

79%

56% 53%
41% 47% 51% 48% 48%

38%
30%

12% 13%

2%
10% 10% 13%

20%
12%

36%
27%

64% 62%

Spending

more time

7% 7%Spending

less time

Change in time spent on specific activities

Watching TV / 
Streaming 

digital content
Reading books / 

magazines Exercising
Going for local 

day trips
Playing with 

their children
Learning a 
new skill

Millennials
(22-37 years old)

Non-Millennials 
(Over 37 years old)

Question: [All] As a result of COVID-19, have you spent more or less time doing the following activities in comparison to an average month in 2019? 



SOURCE: Data from on Azurite’s July Impact Survey of 3,500 Americans and 1,500 international respondents. All data shown is statistically significant sub segments

Activity details
(Click to access)

▪ Restaurants

▪ Sporting Events

▪ Theater, Cinema & Arts

▪ Gyms & Fitness

▪ Hotels

▪ Flight

▪ Gambling

▪ Theme Parks

▪ Places of Worship

▪ Political Rallies
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Restaurants

33%

13%

11%

18%

26%

64%

14%

7%

8%

8%

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence after 6 months

but before a vaccine

Recommence within

4 months post vaccine

Recommence in 5 or more

months post vaccine

At Risk

Not At Risk

85% of individuals require multiple measures be implemented before 
returning

Set tables six feet apart

Improve all around sanitation 46%

Require all staff to wear masks

Provide outdoor seating

Communicate safety measures being taken

Customers wearing masks when not eating

1%

COVID-19 tests prior to shifts for employees

7%

61%

Require all staff to wear gloves

19%

Place HEPA filters throughout

Require temperature checks upon entry

Require contactless forms of payments

Place hand sanitizer on tables

Install plastic panel shielding between tables

Open all windows

Online ordering via apps

Mandatory waivers for customers punishable by fines

53%

39%

25%

7%

12%

21%

15%

14%

12%

7%

3%

15%Willing to attend without any measures

57% of At Risk Americans would return to a sit-down restaurant 
before a vaccine or treatment

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Professional / College sporting events

8%

11%

15%

17%

48%

27%

19%

16%

17%

21%

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence after 6 months

but before a vaccine

Recommence in 5 or more

months post vaccine

Recommence within

4 months post vaccine

At Risk

Not At Risk

80% of all Americans demand measures be put in place before attending

Require all attendees to wear face masks

6%

39%

Customers must sit 6 feet apart in venue

Offer guests hand sanitizer and masks upon entry

Sanitize the venue between events

Temperature checks for customers upon entry

35%

Staff must wear masks and gloves

Limit ticket sales to 50% of total occupancy

8%

Offer fully refundable tickets when >50% capacity

Communicate safety measures being taken

Install HEPA filters throughout venue

Limit use of bathrooms

COVID-19 tests prior to events for all

Mandatory waivers for customers punishable by fines

Close all ancillary stands/booths

Willing to attend without any measures

35%

37%

10%

35%

26%

23%

23%

18%

4%

4%

20%

65% of ‘At Risk’ Americans will wait until a vaccine before 
attending a professional or college sporting event

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Arts, Cinema, Theater

12%

12%

12%

23%

41%

34%

18%

15%

15%

18%

Recommence after 6 months

but before a vaccine

Recommence in 5 or more

months post vaccine

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence within

4 months post vaccine

At Risk

Not At Risk

81% of all Americans demand measures be put in place before attending

Require temperature checks upon entry

Limit capacity to no more than 50%

Customers must wear masks

31%

Move all showings to outside venues

Communicate safety measures taken

Offer hand sanitizer and masks upon entry

Sanitize venue between events

Install HEPA filters throughout venue

Staff must wear masks and gloves

1%

Customers must sit 6 feet apart

Fully refundable tickets when capacity surpasses 50%

COVID-19 tests for all employees before shifts

27%

Mandatory waivers for customers punishable by fines

Close food and drink stands, arcades, etc.

Close public bathrooms

Willing to attend without any measures

40%

39%

39%

33%

26%

25%

15%

14%

9%

6%

5%

4%

19%

64% of ‘At Risk’ Americans will not return to the arts before a 
vaccine is available

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Gyms

22%

14%

8%

22%

34%

52%

15%

7%

12%

14%

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence after 6 months

but before a vaccine

Recommence in 5 or more

months post vaccine

Recommence within

4 months post vaccine

At Risk

Not At Risk

85% of Americans require multiple measures be implemented before 
returning in the absence of a treatment

Increased routine sanitization

Communicate safety measures taken

Restrict close-contact activities

Limit capacity of gym

Close restrooms, locker rooms, and showers

Offer hand sanitizer and masks upon entry

12%

Separate machines and equipment to be six feet apart

Require temperature checks upon entry

35%

Mandatory COVID-19 tests before work

Cancel indoor group classes

Enforce gloves while training

64%

Mandatory waivers for customers punishable by fines

Stop providing towels to customers

Relocate the gym outdoors

I’m willing to go without any new safety measures

46%

39%

34%

20%

17%

11%

7%

6%

5%

5%

5%

19%

56% of ‘At Risk’ Americans will wait for a vaccine or when 
treatment is available before returning to gyms

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Hotels

23%

13%

11%

18%

35%

49%

17%

12%

9%

13%

Recommence in 5 or more

months post vaccine

Recommence in

3 to 6 months

Recommence within

4 months post vaccine

Recommence

within 2 months

Recommence after 6 months

but before a vaccine

At Risk

Not At Risk

87% of Americans require multiple measures be implemented 
before returning in the absence of a treatment

7%

12%

Staff must wear masks and gloves

Offer hand sanitizer and masks upon entry

Sanitize rooms between guest stays

8%

Change duvets & comforters between guests

Improve ventilation

Communicate safety measures taken

Install HEPA filters in each room

31%

COVID-19 tests prior to shifts for employees

Require temperature checks for guests upon entry

Limit housekeeping to after check-out

Introduce an online check-in procedure

Guests must wear masks

Stop allowing business events at the hotel

Restrict hotel occupancy

Close pools and gym facilities

9%

Willing to attend without any measures

53%

42%

42%

31%

29%

25%

25%

22%

9%

9%

13%

49% of ‘Not at Risk’ Americans are happy overnight at a hotel for 
business or leisure in the next 2 months

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 

23%

15%

15%

16%

31%

49%

20%

13%

9%

10%

Hotel overnight for Business Hotel overnight for Leisure
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Flying

15%

16%

15%

20%

33%

41%

19%

14%

13%

14%

Recommence after 6 months

but before a vaccine

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence in 5 or more

months post vaccine

Recommence within

4 months post vaccine

At Risk

Not At Risk

89% of individuals require multiple measures be implemented 
before boarding a flight in the absence of a treatment

Require temperature checks upon boarding

Staff must wear masks and gloves

Sanitize the plane between flights

All passengers must wear masks

23%

Fully refundable tickets if capacity >50%

Introduce 1 seat spacing

Mandatory waivers for customers punishable by fines

Use HEPA / UV filters to clean the air

Provide hand sanitizer and masks

Communicate safety measures taken

COVID-19 tests for all employees daily

11%Restrict boarding to small groups at once

Willing to attend without any measures

61%

60%

49%

43%

31%

27%

25%

21%

13%

6%

11%

53% of ‘At Risk’ Americans will not fly at all before a vaccine is 
available,  and 64% will not fly internationally

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 

9%

10%

16%

23%

41%

31%

17%

20%

13%

19%

Domestic Flying International Flying

65% of individuals feel airlines should be 
permitted to levy strict fines on passengers 
who don't wear masks during flight
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Casinos, Amusement Parks, Theme Parks

12%

10%

14%

20%

44%

36%

13%

15%

12%

23%

Recommence in

3 to 6 months

Recommence in 5 or more

months post vaccine

Recommence

within 2 months

Recommence after 6 months

but before a vaccine

Recommence within

4 months post vaccine

59% of ‘At Risk’ Americans won’t attend THEME PARKS 
either until a vaccine or treatment is available

64% of ‘At Risk’ American will wait for until a vaccine or when 
treatment is available before returning to the CASINO

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

12%

15%

13%

21%

38%

35%

18%

16%

12%

19%

At Risk

Not At Risk

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Places of Worship / Political Rallies

33%

15%

10%

16%

26%

66%

10%

7%

9%

8%

Recommence within

4 months post vaccine

Recommence

within 2 months

Recommence in

3 to 6 months

Recommence after 6 months

but before a vaccine

Recommence in 5 or more

months post vaccine

71% of At Risk Americans will stay clear of a POLITICAL 
RALLY before a vaccine or treatment is available

The majority of Americans are willing to return to a PLACES OF 
WORSHIP before a vaccine or treatment becomes available

Question: [ALL] From right now, how long will you wait, to do each activity again, assuming that there is no treatment or vaccine to treat COVID-19 until June 2021?
Question: [All] How long after a vaccine or treatment for COVID-19 first becomes available would you wait before undertaking each of the following activities?
Question: ]ALL] Which of the following measures would you require businesses to implement at a minimum to attend a professional or college sporting event in the 
absence of a vaccine or treatment for COVID-19? 

15%

6%

9%

21%

50%

39%

10%

15%

14%

22%

At Risk

Not At Risk

** ‘At Risk’ and ‘Not-at-Risk’ were a result of a self-described 
state chosen by the respondent; Question: [All] Do you 
believe you are at high risk of serious illness from COVID-19? 
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Many questions still remain…  How will this change?

We will measure the ‘pulse’ 

over the coming months, to identify 

trends and stay ahead of the market…

Types of metrics:
▪ Executive & SMB decision maker sentiment

▪ Change in business buying behavior

▪ Emerging opportunities & risks

▪ Evolving strategic priorities

Azurite Consulting understands the 

importance, value and impact of 

precise data measured 

over time
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Azurite Consulting 
Who we are
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WHAT DIFFERENTIATES AZURITE

Empower your decision
making with bold, original
primary research and data
you can trust

We consistently deliver trusted & reliable,  
high-volumes of data and respondents

We’ve delivered hundreds of projects 
with a 100% client track record

We are a team with real management  
depth and diligence experience

We build datasets for clients  
that exist nowhere else

We are obsessed with delivering quality,  
precision and action-oriented intelligence

We never 'buy-in' respondents, use  
panels or tap expert networks
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“Azurite is able to deliver data and  
actionable insight in ways that no one else  
has quite figured out in our unique space -
my 1 and 3 year strategy is so clear now.”

A $2B Global Ingredients Supplier

“Azurite delivers original primary research on steroids. They  
have a 100% delivery track record and consistently deliver what  
they promise.”
A Large Cap PE Firm

“Azurite delivered what BCG couldn't... more  
respondents, a better distribution, significantly  
greater quality, faster - and real insight”

Northeast Based Large Cap PE Firm

“Azurite delivered the impossible - we  
never thought we could find these  
decision makers, and somehow Azurite  
found us 250 of them in 12 days.”

Northeast Based Large Cap PE Firm

"We were able to lean forward on this deal  
because of Azurite. We didn’t think we’d get  
anything over the line this year, given the state  
of the market, but your data helped us lean in
– we should have probably been using your
services much earlier.”

West Coast Based Large Cap PE Firm

OUR TRACK RECORD

We are specialists. We have a 100% track record of  
satisfied clients who consistently return to us for their  
intelligence needs.
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OUR MISSION

Azurite creates proprietary datasets to enable our clients to  
make critical decisions with the highest degree of conviction

Acquisition decisions
Conduct diligence on targets based on  
customers & competitive customer insights
— collect original data that no one else has

1-5 year strategy
Validate assumptions with data from real  
decision makers, measure share, quantify  
growth pathways and future industry dynamics

Go-to-market & segmentation
Understand adoption rates, market potential,  
prospect & customer needs, willingness to buy, etc.
then test and compare potential approaches

Company performance improvement
Diagnose company performance to identify service  
and product breakdowns - compare to competition
- and determine improvement opportunities

R&D and innovation
Understand customer & market pain points,  
buyer decision making, willingness to pay, and  
competitive customer preferences

Demand funnel improvement
Measure brand awareness, consideration,  
evaluation, win-rates, and underlying  
purchase drivers

Geographic expansion
Identify locations, measure population  
needs, prioritize based on value pools  
and profitability potential

Risk management & quantification
Quantify risks across your business: supply chain, 
accounts receivable, customer churn, competitive 
attacks – test potential mitigation factors
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Primary research can be powerful and 
finding a trusted partner is crucial.

Imprecise and tired networks
All panel providers rely on their stale  
networks of recruited indivudlas — leading  
to imprecise targeting of out-of-date  
respondents.

Panels & expert networks focus on quotas, not
quality and rigor of responses. Members are
typically "trained to click through" surveys,
delivering poor data and skewed results.

Weak quality control Missed respondent targets
Panels and expert networks are limited by
their membership, making it impossible to
deliver promised volume & distribution.

Outsourcing
The top consulting firms typically outsource  
primary research to the same companies  
that fail you directly.

Generalist consultants and panels generally
do not build rigorous expertise in research
metholodogies which causes skews, data
issues and false conclusions.

Lack of research expertise Lack of business acumen
Typically, project leaders have limited-to-no  
business experience. Panel and expert  
networks are process driven and  
bureaucratic.

Azurite has honed and perfected the primary research toolkit to overcome common blindspots:
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Thank you
hello@azuriteconsulting.com

mailto:hello@azuriteconsulting.com

